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Horsepower is what sends you 
against the back of your seat. 
Design is what makes that short 
journey more memorable. Rather 

*ftian leveling off after an initial burst of acceleration, 
!ne all-new 306-horsepower Infiniti G rewards you 
with a seemingly endless progression of power. And 
iontinues to accelerate beyond that initial burst. 
Driven by a higher-rewing engine featuring a 7,600-rpm 
redline, we call this technology Acceleration SWELL. 
Visitlnfiniti.com. 


The all-new 2007 Infiniti G. Design. Beyond Machine. 
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sports car? 


The new Cayenne. Starting at $43,400. 
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This is mV table. 

THERE ARE MAlY LIKE IT, 
BUT THIS ONE IS MINE. 

1 bet. you FOLD. 

THAT’S HOW IT WORKS. 

THIS TABLE IS MINE. 


Attitude encouraged. 
The largest poker room in Atlantic City. 

THEBORGATA.COM 
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I THEGIJIDE OTRAVEL 


THE NEW FOOD CAPITAL 

































































Dear Ketel OneDrinKer 
Vou could add tonic or soda 
or lemonade or lime. 

Then again, could do 
a lot of things. 
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What’s (Not) H§§ 

Happening! s 
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uounq director Andrew Buialski, but what it is oin't th ' n( v They arc able to make documema- 
•xoctly clear. Therein lies their beauty. I 
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Get a Real Bowflex* Body! 























NICE. WITH -fish. 
BITTER WITH A 

FIVE-DAY BEJR.O. 











1A writer sat across the table from an acti 
She told him most writers screw up't 

He told herwritingisn’t easy She i 

This is what happened. 



































































































































































THE DEFINITIVE _. 
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BETTER® 

LIVING 

THROUGH 

BIOLOGY 


-'•BYMEHMET OZ.M.D., 
li AND MICHAEL ROIZEN, M.D* 
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o v i-n wi"N ojl.I'N oxi... . 

60 THINGS WORTH 
SHORTENING 
YOUR LIFE FOR 
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//////THE STATE////// 

OF THE 
WORLD 

NOW THAT THE BUSH 
PRESIDENCY IS OVERJT’S 
TIME THOSE OF US LLFT 
BEHIND ASSESS THE DAMAGE 
AND SEIZE THE OPPORTUNI¬ 
TIES. THERE’S PLENTY OF 
BOTH. BUT THERE’S NO TIME 
TO WASTE, SO LET’S GET 
STARTED: THE GOOD NEWS, 
THE BAD NEWS, AND THE 
NEWS THAT COULD CHANGE 
EVERYTHING. 
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m ofAl Qaeda's senior brain tn 
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MEN'S MARKETPLACE 



-/ M 

www.AVAWlNE.com ( 

Shipping is always tUEE'. 

“Scientists have 
created a trust potion!’ 

To advertise in this section, 
contact Joanna Vulakh at 


I 

1.800.394.5157, ext. 25 

— ■ 

LIQUID TRU<)T» 
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A lockable In-Bed Trunk™ A dual-action tailgate. And the highest government 
crash-test rating! Solid proof the Ridgeline is perfectly designed to tackle your 

next urban adventure J HE RIDGELINE ©HONDA 


on National Highway Traffic Safety Administr 


ts. April 2005. ©2006 America 




